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But Farley thought that was too
tight a budget and might harm
the prospects of I. Waxman and
Sons, the family business.

“While the overwhelming
majority of Canadians would be
very envious of $20,000 a
month ... I would note that IWS
continues to be financially suc-
cessful; no one has quarrelled
with the characterization of
IWS as a ‘golden goose.’ It would
be counterproductive for every-
one on all sides if IWS did not
continue to have the level of
care, attention and dedication
which Chester’s group present-

ly bring to it,” he wrote.
Despite the battle over its

ownership, IWS is doing well.
Financial statements filed with
the court show the company
posted profits of almost $2.2
million on sales of $61.8 million
in 2003 and more than $8 mil-
lion on sales of $48.4 million to
the end of June this year.

Morris Waxman’s motion was
brought to court after he
learned that Chester had trans-
ferred shares in the business

and almost $800,000 in cash
and securities to his wife Bailey
despite earlier court orders bar-
ring him from disposing of any
assets.

Chester faces a separate mo-
tion asking that he be found in
contempt of court for that ac-
tion. Losing that decision could
mean a fine, punitive damages
awarded to Morris, or a jail sen-
tence.

Chester had argued the shares
really belonged to his wife and

the cash was repayment for
money he had taken from their
joint accounts, but Farley re-
jected that position, and Bailey
Waxman’s offer to freeze only
half of the cash.

“Given Chester’s track record
to date ... of lying and conceal-
ment of documents ... and his
frequent use of IWS as his bank,
I am of the view that it would be
inappropriate to leave open the
other half as that would be an
invitation to engage a possible

loophole,” Farley wrote.
Farley did leave the door open

for Bailey Waxman to ask the
court for a partial thaw if she
can prove she needs the cash.

The Waxman brothers have
been feuding since 1983 when
Morris claims he was tricked in-
to selling his half of the business
to Chester for a fraction of its
true value.

In 2002 he won a court deci-
sion overturning that sale and
awarding him half of all the

profits and bonuses Chester and
his sons took from the firm dur-
ing those years, plus half of
what they earned from selling
the business to Philip Services
Corp. With interest, that award
could be as high as $50 million.
The decision was upheld earlier
this year by the Ontario Court of
Appeal. 

Chester is now seeking leave
for a final appeal to the Supreme
Court of Canada.

The contempt charges are to
be heard Nov. 8.
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Car lovers, rejoice.
Thursday’s

automotive section
in The Hamilton
Spectator is for you.
It's called Overdrive.
And it comes fully
loaded with
everything you could
possibly want to
know about cars.
From what's
happening around
town and around the
world, local events
and the latest trends,
it's all here. Check it
out every Thursday
in The Hamilton
Spectator.

For advertising 
opportunities, call

905 526-3477

There may be
more to life
than cars.

But we sincerely
doubt it.

ANCASTER
Meadowlands Plaza
905 304-6611

BRANTFORD
Lynden Park Mall
519 756-6742

BURLINGTON
1100 Walker's Line
905 333-4183
Burlington Mall
905 681-6525
Mapleview Centre
905 681-0833

HAMILTON
Eastgate Square
905 578-2271
Lime Ridge Mall
905 575-9900
Lloyd D. Jackson
Square
905 523-7610

NIAGARA FALLS
3714 Portage Rd.
905 357-7225
Niagara Square
905 374-2355

SIMCOE
Simcoe Town Centre
519 426-4103

ST-CATHARINES
Fairview Mall
905 684-2355
Pen Centre
905 688-0767

WELLAND
Seaway Mall
905 788-2355

WOODSTOCK
1147 Dundas St.
Unit 4
519 421-2442

Also available at :

(excluding Mobility)

HAMILTON
90 Centennial Pkwy North
905 573-2355

ST-CATHARINES
274 4th Avenue, 
Unit 3
905 641-1919
284 Geneva St.
905 938-2268
289 Glendale Ave.
905 680-1316
261 Martindale Road 
Unit 18
905 708-0011

WELLAND
589 South Pelham St.
905 732-2355
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E-MAIL SOME OLD FRIENDS. YOU ONLY HAVE
T WO MONTHS TO GET ON THEIR CHRISTMAS LIST.

FALL SURVIVAL TIP #49

Digital Bundles - Bundle and save every month 
• Choose from a combination of Mobility, Sympatico or ExpressVu

services and save every month with the Digital Bundle from Bell
• Get 2 services starting from $49.95/mo. and all on one bill

NEW! LONG DISTANCE WITH DIGITAL BUNDLES

1000min.±±

$5/mo.
ANYWHERE IN CANADA AND THE U.S., 24/7��

ExpressVuTM - Quality. Choice. Control.
• Enjoy digital-quality picture and sound on every channel
• Choose the types of channels you want with simplified, 

flexible Theme Packs
• Watch your favourite programs when you want with FREE 

Time Shifting on Canadian Networks

$49±

INSTALLATION INCLUDED

COMPLETE SYSTEM
FROM

• Parental Controls and E-Mail Anti-Virus† 

• 2 GB E-Mail storage†† and 20 MB E-Mail attachment capability
• Plus, get MSN PremiumTM Internet Software FREE for the first 3 months

SympaticoTM DSL Basic - Safe. Simple. Personal.

$1995
/mo.

FOR THE FIRST 
3 MONTHS**

Mobility - Worry-Free Wireless
• No hidden fees, no connection charge 
• Network reliability
• Sign up now and receive an extra hour of local calling every month‡

$25
ALL-IN-ONE NIGHTS 
& WEEKENDS PLAN

/mo.*

WAXMAN: Judge closes ‘loophole’

City attracts record number of visitors
BY MEREDITH MacLEOD

Hamilton has attracted a record
number of visitors but is still far
from fully capitalizing on the
booming number of travellers
cruising the web.

The city hosted more than 3.4 
million visitors in 2002, who
pumped more than $233 million
into the local economy, Tourism
Hamilton revealed yesterday. 

That eclipses the number of
visitors in 1999 and raises hopes
the local tourism industry,
which accounts for more than
3,000 jobs and about $8.6 
million in municipal taxes, has
turned a corner since the 

devastating impacts of 9/11,
SARS and West Nile virus.

The 2002 numbers, the most
recent available, were presented
at Tourism Hamilton’s Fall
Summit at Flamboro Downs.
Tourism Hamilton is an arm’s-
length tourism organization set
up by the city in 2002,

“You are putting yourself on
the map with some of the inno-
vative things you are doing,”
said Arlene White, a tourism
business development consul-
tant with the Ministry of
Tourism and Recreation.

The city has embarked on an
ambitious and aggressive
tourism strategy which includes

developing Hamilton into a 
premier Ontario tourism 
destination by 2007.

That coincides with a provin-
cial initiative focused on luring
travellers from the United
States, Europe, South and 
Central America and especially
China. China is negotiating
open travel policies with a 
number of countries including
Canada.

“We will see a huge influx into
this country within the next two
years,” said White.

Next year, Tourism Hamilton
will complete its inventory of
local tourism products. It will in
part examine how to blend 

festivals, sports events, 
cultural activities and outdoor
experiences into tourism 
packages for website surfers.

It’s a blueprint for where
tourism can go in the future,
said Tourism Hamilton execu-
tive director David Adames.

The group will also begin to
implement its sport tourism
plan to attract provincial, 
national and international
sporting events and 
conferences.

Adames said one of the major
keys is expanding Hamilton’s
web presence as a place to visit
and stay. Opportunities for 
creating consumer profiles and

then launching targeted 
marketing campaigns are 
endless, he said.

“There is no doubt we are
missing all kinds of opportuni-
ties. E-marketing is growing
exponentially.”

The web might reach the
world, but tourism officials say
the biggest challenge is 
convincing city residents they
can be tourists in their own city.

“I hear often from Hamiltoni-
ans that they had visitors and
that they didn’t know what to
recommend to them. The first
thing people think of is Niagara
Falls and Toronto,” said
Adames.

Hamiltonians will soon be
able to learn what’s going on
through myhamilton.ca, a 
portal website that will act as a
gateway into all things Hamil-
ton, said Shannon McKay, co-
ordinator of eGovernment for
the city. “This will be like
Google for Hamilton. It will lead
you everywhere.”

The site, scheduled for launch
in May, 2005, will offer one-
stop surfing for city hall 
transactions, events, forums
and mapping using geographic
information system software. 

mmacleod@thespec.com
905-526-3408
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Hamiltonians will soon be
able to learn what’s going on
through myhamilton.ca, a
portal website that will act as a
gateway into all things Hamilton,
said Shannon McKay, coordinator
of eGovernment for
the city. “This will be like
Google for Hamilton. It will lead
you everywhere.”
The site, scheduled for launch
in May, 2005, will offer onestop
surfing for city hall
transactions, events, forums
and mapping using geographic
information system software.


